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TIPS + BEST PRACTICES
FOR NONPROFITS



INTRODUCTION
Developing an effective email marketing strategy 

NEWSLETTER TIPS
Designing an enticing email newsletter

BEST PRACTICES
Tags, Groups, and Automations… oh my!



BUILDING YOUR EMAIL LIST

SUBSCRIBED

Specific Group
“Get the Impact Report”

General List
“Join our Newsletter”

Website Visitors

People are visiting your website to 
get more information. 

Social Media Followers

People may seek out your social 
media profiles, scroll by a shared 

posts, or see one of your ads.

Broad Reach

Whether it’s word of mouth or an 
article in print, people are hearing 
about you.

SUBSCRIBED

2

3

1



EMAIL SEQUENCE

SUBSCRIBED

Specific Group
“Get the Impact Report”

General List
“Join our Newsletter”

Welcome Sequence

Newsletter

Gift Delivery

How can they help?

About Us
(impact)

Segment
(volunteer, donor, other)

Deliver Gift + Teaser

About Us
(impact + how to help)

Segment
(volunteer, donor, other)

Newsletter



EMAIL CAMPAIGNS

Newsletter
Annually, quarterly or monthly. Include seasonal and 
holiday greetings. Send to entire newsletter list.

Event Registration
Promote upcoming events to your general list and send 
registration confirmation emails to attendees using tags. 

Supporter Outreach
Create a segment of your list that will support you on 
social media! 

Volunteers Needed
Tag email subscribers as volunteers or create a separate 
volunteer list. 

Donation Requests
Plan an annual email campaign to ask for donations. 



EMAIL SEQUENCE

REGISTERED EVENT

CONFIRMATION

Announce Date/Time

Call to Action

Teaser

Specific Group
“Get the Impact Report”

General List
“Join our Newsletter”

EVENT CAMPAIGN

Last Call

You’re Registered

Event Reminder

What’s Next
(only send to non-subcribers)

General List
“Join our Newsletter”



MAILCHIMP

Getting Started

Signing up for the first time? 
Use our referral link: eepurl.com/hrfIGr

1. How to open an account
2. How to put sign up forms on your website
3. How to set up your audience

Click here for Getting Started Articles 
or visit mailchimp.com/resources/mailchimp-101/

Mailchimp offers a 15% discount to verified nonprofit 
organizations and charities.

To request a nonprofit discount, visit the contact form 
and select Billing. Under Billing, select Non-profit 
Discount Requests, and click Access the contact form. 

http://eepurl.com/hrfIGr
https://mailchimp.com/resources/mailchimp-101/
https://mailchimp.com/resources/mailchimp-101/
https://mailchimp.com/contact/


Lists

Separate accounts.

Subscribers on 
different lists will be 

counted twice on your 
payment plan.

Groups

Create checkboxes on 
sign up forms.

Allow subscribers to 
self-segment when 

they sign up or update 
their profile.

Tags

Segment on Import.

Admin tags contacts 
to segment lists. 

UNDERSTANDING TERMINOLOGY

Example: 

List = HandsOn Maui    Groups = Newsletter, events Tags = Registered for event, 
  What do you want to hear about?     Agency / Volunteer



HOW TO ADD CONTACTS (part 1)

**IMPORTANT**
Do not use third party 

lists. Get proper 
permissions.



HOW TO ADD CONTACTS (part 2)



HOW TO CREATE AN EMAIL CAMPAIGN



HOW TO ADD RECIPIENTS



HOW TO DESIGN AN EMAIL 



HOW TO DELETE AN EMAIL CAMPAIGN

TIP: To delete, first check the box that 
appears when you hover your mouse 
over an email campaign. 



RESOURCES

HandsOn Maui

1. Register as an agency
2. Read through Agency Training
3. Post volunteer opportunities

Maui Volunteers Facebook group: 
https://www.facebook.com/groups/mauivolunteers/


