
Instructor: Danielle Miller
mmmsocialmedia.com



KNOW YOUR AUDIENCE 
Identify your primary networks and audience

CREATE A CAMPAIGN
Developing a social marketing strategy 

TRACKING RESULTS
Looking at insights and analytics



WHICH PLATFORMS SHOULD YOU USE?

❏ Facebook & Instagram
Start with these networks. They have broad reach, easy 
access to scheduling tools, and accept most content types.

❏ Tik Tok
Add this network if you want to reach the 13-44 audience 
and have plenty of entertaining video content to post. 

❏ YouTube
Add this network if you want to reach visitors and can 
create educational and entertaining video content. 

❏ LinkedIn 
Add this network if you want to reach corporate groups and 
the business community.

❏ Pinterest 
Add this network if you want to reach planners, shoppers, 
and doers. Long-term results.



WHICH AUDIENCES ARE YOU TARGETING?

❏ Retirees
These volunteers are ready to give back and have flexible 
schedules. They are generally experienced and reliable.

❏ Families
Which volunteer tasks could be done by or with children 
under 18? Create unique opportunities for moms and dads.

❏ Professionals
Corporate giveback program are effective team building 
opportunities for larger groups. 

❏ Teens / College Students
Adding community service or volunteer jobs will help boost 
their resumes and college applications. 

❏ Faith Based Groups or Military Personnel
A strong sense of community and desire to give back 
motivate this group to volunteer. 



MESSAGING EXAMPLES - Retirees



MESSAGING EXAMPLES - Families



MESSAGING EXAMPLES - Professionals



MESSAGING EXAMPLES - Teens / College Students



MESSAGING EXAMPLES - Faith Based Groups



MESSAGING EXAMPLES - Military Personnel



CRAFTING A SOCIAL MEDIA CAMPAIGN 

Benchmark 
How many volunteers do you typically recruit in November 
and December? Where do they come from?

Goal
Recruit “X” number of volunteers.

Holiday Strategy
Highlight the impact your organization makes, the benefits 
of volunteering and inspire action. Use emails, social media, 
website, press releases, and partners like HandsOn Maui.

Tracking
How will you track results? Consider Google Analytics and 
volunteer responses or form submissions. 

Calendar
Schedule posts, draft email campaigns, set dates for 
checking in and tracking results. 



CRAFTING A SOCIAL MEDIA CAMPAIGN 

October
● Week 1: ID volunteer needs and 

create volunteer descriptions. Post 
them on HandsOnMaui.com

● Week 2: Develop marketing content 
(social media posts, flyers, emails).

● Week 3: Schedule social media posts 
and email blasts.

November
● Week 1: Post volunteer opportunities 

in Facebook groups and renew 
listings at Handsonmaui.com

● Week 2: Host a volunteer orientation 
session (in-person or online).

● Week 3: Plan & promote a December 
Volunteer Day (ex: Food drive, gift 
wrapping fundraiser).

● Week 4: DM or email partners to 
help spread the word. 

●

December
● Week 1: Send reminder emails to 

volunteers and confirm shifts.

● Week 2: Implement volunteer shifts 
for holiday events and programs.

● Week 3: Send thank-you notes and 
emails to volunteers.

January
● Week 1: Evaluate the success of the 

volunteer program and identify areas 
for improvement.

● Week 2: Plan for future volunteer 
recruitment efforts.



HOLIDAY HASHTAGS

Use trending hashtags on Instagram, Facebook, and TikTok 

#HappyHolidays
#HolidaySeason
#HolidayVibes
#HolidayCheer
#TisTheSeason
#SeasonOfGiving
#MerryChristmas
#ChristmasMagic
#ChristmasDecor

#ChristmasTree
#ChristmasLights
#AllIWantForChristmas
#HappyNewYear
#NewYearsEve
#NYE
#NewYearsResolution
#NewYearNewMe
#CheersToTheNewYear



FACEBOOK MARKETING STRATEGIES

1. Create Facebook Events

● Show up under “Events Near Me” on Facebook.
● Share and pin your events to your page for added exposure!
● Boost events to a local audience
● Invite your friends
● Add co-hosts 
● Add holiday language and images

2.   Post in Facebook Groups

● Post in “Maui Volunteers” Group
● Share thank you’s and impact stats 
● Ask for volunteers, be specific
● Respond to questions, use search



INSTAGRAM MARKETING STRATEGIES

1.   Create and share Instagram Reels

Reach non-followers without paying for ads.  Tag 
collaborators to reach their followers too. Tag locations to 
show up in geo search. Watch for holiday trends. Add 5 
hashtags (#volunteermaui) 

2.  Add Volunteering to your Highlights

Use your stories and highlights to show people how to 
sign up as a volunteer and which positions are available. 

3.   Send DMs 

What would you say to a neighbor to introduce them to 
volunteering with your organization? Watch for User 
Generated Content (UGC) to reshare. 



TRACKING SUCCESS

Head to Meta Business Suite and check your 
insights. Look at the content section for which posts 
are getting the most engagement. 



TRACKING SUCCESS

Go to analytics.google.com and check on the source 
of your website traffic. 

Reports > Acquisition > Traffic Acquisition



FAQs

Best tools to cross post? 



FAQs

How can you increase followers?

1. Create share-worthy posts
2. Share the posts into groups
3. Invite people who like your posts to like your page
4. Run page like ads
5. Partner up for a contest 
6. Comment more than you post! 

How to attract volunteers just in general? 
Share the impact your organization makes and invite people 
to volunteer to support the cause. Know which type of 
volunteers you would like –what will their tasks be? 

What advice do you give a new volunteer coordinator?
Sign up for HandsOnMaui.com so you can post volunteer 
opportunities. Network with other volunteer coordinators. 
Create volunteer descriptions with training materials and 
desired outcomes. 



FAQs

How to keep regular volunteers engaged while also 
bringing in new volunteers? 
Acknowledge and celebrate existing volunteers. Sharing their 
impact will make them feel appreciated while advertising the 
impact a new volunteer can make. 

How to present your organization as a choice for 
holiday giving?
Celebrate what you have accomplished this year by posting 
about it on social media and sending an email to your 
subscribers. Then share your goals for next year and explain 
how donating to your organization will help you achieve the 
goals. Set a date range for your fundraising campaign. 



CREATING CONTENT

Nonprofits get premium access to Canva for FREE!

Stock photos, clip art, flyer templates, social media 
templates, video templates, and more. 

Go to www.canva.com/canva-for-nonprofits to sign up.

http://www.canva.com/canva-for-nonprofits

